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PURPOSE
This guide will provide you with an overview of the various social
media platforms as well as guidance, tips, and more.
The intent is to give ISRI members the resources to showcase how the
general public can recognize the numerous benefits of recycling, the
important role the industry plays in our everyday lives, and market
your company and personal brand.
Whether you are an expert or novice, social media is a great tool to
promote your business and highlight the difference you are making
through your work. As a recycling industry professional, your job
makes a difference. Use social media to effectively promote your brand
and the benefits of recycling. Use ISRI’s Recycling is Essential tools to
demonstrate the crucial benefits of recycling in all areas of life.
On social media, audiences are vast. From the general public to
industry stakeholders, the media, as well as your elected officials,
social media provides an opportunity to reach them all.
We encourage you to post freely, post often, and engage your
followers. Let’s tell the world #RecyclingIsEssential!

STEP ONE: ESTABLISH YOUR GOALS
Before you begin, be clear in what you want to achieve through your
social media accounts. Remember that social media is a marathon, not
a race. You may not get immediate results, but rest assured that your
content is reaching your audience.

Ask yourself Who, What, When, Where, Why, and How
When working to develop a social media plan and goals, especially
identifying which platforms to use, a good first step is to ask yourself
these simple questions.
Who: Who is your target audience?
What: What is the message you want to share? What is your goal?
When: When does your audience need to know about what you’re
sharing? Does the message need to be repeated multiple times?
Where: Which platform makes sense for you and your brand?
Why: Why do they need to know? How will it benefit them?
Did you know? Studies show that the average person spends only
2.5 seconds viewing a social media post on their desktop. That number
goes down to 1.7 seconds when viewing on a mobile device. Less
really is more when it comes to social media!
GENERAL DO’S & DON’TS
Social media is a great resource. As you prepare to share your story
with the world, here are a few things to do, and some you may want
to avoid.
Do

Don’t

Use hashtags.

Share anything you would not
want to see end up elsewhere.

Remember your purpose and
your goals.

Feel the need to use every
character allowed. Remember
that less is more.

Have fun (remember, no one
tells your story better than you).

Share any confidential
information.

Refrain from negativity.

Stray off brand.

Use clear, concise messaging.

Engage in arguments.

Use images, videos, and
hyperlinks.

Post without proofreading.

HASHTAGS
A hashtag or # on social media is used to connect your post to a
theme or topic of discussion. It is a label for your content that helps
others who are interested in a certain topic see your posts. You can
use one or multiple hashtags, though it is recommended not to go past
four in a single post, as you don’t want to lose focus.
A few things to note
A hashtag has no spaces or special characters. It can only contain
letters and numbers. If you want to use more than one word as a
hashtag, it is a good idea to use a capital letter to begin each word as
it makes the hashtag easier to read. For example
#RecyclingIsEssential is easier to read than #recyclingisessential.
Pro-tip: Include a hashtag that ties your post to popular trending
topics, which will increase visibility of your content. Ex: Throughout
the month of April, when posting about recycling, be sure to include
the hashtag #EarthDay, which is sure to trend and gain visibility
throughout the month.
Suggested Hashtags for Recyclers:
#RecyclingIsEssential

#Plastics

#WeAreISRI

#Nonferrous

#Recycling

#Ferrous

#Paper

#TiresAndRubber
#ISRIAdvocacy

MORE THAN WORDS
The great thing about using social media as an
extension of your brand is that you can use different
mediums to tell your story. Think beyond words.
Incorporating photos, graphics, and videos are great
ways to accompany your text and add extra flair.
Pro-tip: Use a free service like Canva to create easy
graphics and videos with pre-designed templates.
Tag Your Audience
In the event you have something that you want a
specific person, or organization to see, tag them in your
post, and they will receive notification of that post.
Build Your Audience
Follow other ISRI members, community organizations,
elected officials, news organizations, and others of
interest to your business and your brand. Following
them lets you see what they are posting and provides
you with an opportunity to engage in their content.

SPECIFIC PLATFORMS

Image credit: AddThis.com

The donut analysis is a great way to gain a general understanding of
how to wordsmith your content for the different platforms. We will go
into some details on each one.
Twitter
Don’t let the 280 character limit fool you. Twitter is a great way of
connecting to the general public and followers. The great thing about
having only 280 characters is that it forces you to hone in on your
message.
Ideal Post Length
Just because Twitter gives you 280 characters to use doesn’t mean
you should use them all. According to studies, the ideal length of a
tweet is actually 71-100 characters. Include a link to a webpage or
place where your audience can find additional details about your topic.
Retweet/Quote Tweet
Feel free to retweet a post by someone else who you agree with. You
can also Quote Tweet the post and add your own message to go along
with it.

Pro-tip: Review the trending topics on Twitter and if one is applicable
to your post, be sure to include it for added visibility.

LinkedIn
LinkedIn is all about business. Content shared on the platform should
be focused on how an individual or organization can benefit
professionally. This content can be shared by both company pages and
personal LinkedIn accounts.
Ideal Post Length
While LinkedIn provides an almost limitless character count, according
to Sprout Social the ideal length of a LinkedIn post is 50-100
characters. Remember your goals, and stick to the facts.
Pro-tip: Tag coworkers or other connections who can benefit from
your post to increase visibility.
Facebook
The original social media platform, Facebook is all about the personal
connection. While previously that connection was reserved for family
and close friends, these days Facebook provides a platform to
recognize achievements, show your interest in a particular event, or
show off a cool item that ended up at your yard.
Ideal Post Length
Studies show that the ideal length for a Facebook post is 40-80
characters. Longer posts risk the chance of getting cut off on a user’s
timeline, forcing them to take the extra step to click to view more.
Remember, less is more.
Pro-tip: If you are concerned about mixing business with personal on
Facebook, update your privacy settings to reflect how much or how
little you want your various connections to see.

Instagram
Instagram is, quite literally, all about what you see. In fact, you
cannot post to Instagram without some sort of imagery to accompany
your words. This is the platform where you can have the most fun and
show off your personality and the familiarity of your brand.
Ideal Post Length
According to the experts, the ideal length for an Instagram caption is
between 138 and 150 characters. Think of your caption as the
supporting actor to your image or video, which is the lead.
Pro-tip: Instagram does not allow most account types to link out to
different websites. Use a free site like Linktree to include a set of links
to your must-see resources, then include the link in your profile bio.
ENGAGING YOUR AUDIENCE
When it comes to social media, interacting with and engaging your
audience is as important as sharing your story. If someone shares a
post, comment, question, or tags others to view your page, be sure to
respond with a warm welcome, and an answer to their questions.
Positive interaction is a great way to connect and encourage others to
share what they’ve learned about your company and the industry.
In the event of the occasional negative comment, if there is an
opportunity to respond in a calm, factual way, do so. However, feel
free to delete or hide any comments that, in your opinion, do not
warrant a response.
YOU’VE GOT THE BASICS, WHAT’S NEXT?
Now it’s go time! If you are not yet active on social media, you may
want to start small. Set up an account on one of the platforms and
begin to engage and connect. Feel free to follow ISRI’s lead and share
our content as well.

If you’re already a social media pro, we hope this guide provided you
with additional resources.
Together, let’s tell the story of the many ways recycling is essential.

Institute of Scrap Recycling Industries, Inc.
1250 H Street, NW Suite 400
Washington, DC 20005
www.ISRI.org

